Understanding commercial performance in museums: research and development report by Collins, J et al.
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𝑌 = 𝑓(𝑋1 + 𝑋2 + 𝑋3)
𝑓
𝐿𝑜𝑔(𝑌) = 𝑓(𝑋1 + 𝑋2 + 𝑋3)
𝑌 = 𝑒𝑋1+𝑋2+𝑋3
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